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Company Overview

Incorporated in 2019 by four founders Ravi Teja Akondi, Mayur Dhurpate, Rajesh Jagasia and Dr Jaideep Malhotra & 
headquartered in Bangalore, iMumz focuses on solving the pregnancy and parenting related issues and providing a 
unique solution through their wide range of product offerings. They wanted to offer better guidance and simple lifestyle 
changes to millennial parents. 

According to the research, it states that 70% of woman face stress & anxiety in pregnancy, 80% parents are anxious & 
completely unprepared and that they only get 5 minutes on average time/month with a Doctor. This is a major concern 
as it shapes the baby’s future. It can cause upto 40 x increases in mental health issues in babies due to mothers 
pregnancy stress and a low EQ and IQ when parents are not responsive. So iMumz main aim was to tackle this issue by 
being a thought leader in the market more than just a community application. 

At iMumz, they offer products like Live Yoga every day; live pregnancy workshops, daily activities that need to be followed 
like meditation, music, & baby bonding as well as a pregnancy feed that is scrollable. Their product range includes two 
different programs like the iMumz pregnancy program and the iMumz parenting program on a yearly and per pregnancy 
subscription basis. They are currently working with 100 experts including obstetricians, nutritionists, yoga and mental 
health experts which are addressing the queries of Pregnant women by hosting live Ask me Anything sessions, apart from 
this they are also organizing 6-7 doctor sessions everyday with meditation sessions in the morning.

They have positioned themselves as a thought leader in the market instead of their competitors who focus more on 
community building and content repository. They currently focus on Tier 1 and Tier 2 cities in India. iMumz was also ranked 
as one of the top 30 apps of the play store by Google and positions themselves as a category creator. They have a 
higher than industry average of signed up users converting into paid customers.

iMumz is gaining a very good traction and so far they have more than 450,000 app installs with more than 1 lakh monthly 
active users out of which around 25,000 are paying subscribers, they have clocked a cumulative revenue of more than 
INR 1.3 CR so far.

Minimum
ticket size: 

Key References - 450,000 - APP INSTALLS | 25,000 PAYING SUBSCRIBERS

52% - users exhibit repeat purchase behavior

40 mins - Average time spent on an active day

90 % - Week 4 active retention 

6% signed up users become paid subscribers of iMumz compared to 0.8% conversion ratio of the industry.

2.1 Virality coefficient
30% - Word of mouth traffic 

55% traffic due to performance marketing

1.3Cr+. Cumulative revenue

70,144 - Monthly Active Users (As of Jun – 22)

35,956 - Weekly Active Users (As of Jun – 22)

14,127 – Daily Active Users (As of Jun – 22)

iMumz Pregnancy program – CAC = INR 680, Gross Margins = 90%

iMumz Parenting program – CAC = 0, Gross Margins = 65%
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Clinical Validation – 

Market Opportunity
The global online parenting market was valued at US$ 6,671.87 Mn in 2021, growing at a CAGR of 14.56% over the forecast period 
(2022 – 2030).

The parenting apps market forecast is expected to grow from US$ 472.4 Million in 2021 to US$ 788.8 Million by 2028; market 
share is estimated to grow at a CAGR of 7.6% from 2021 to 2028.

iMumz offers different types of products ranging from live yoga every day to a scrollable pregnancy feed. They also offer two 
different types of programs depending on the need of their customers. They have an application that their customers can use 
and they are currently using a B2C model. They work on a content subscription model

iMumz offers the following types of products to their customers: 

They offer three types of programs: 

Live Yoga everyday

iMumz Digital Health Program – Avg. Subscription price = INR 839/ Year
Includes Digital - Meditation +Music + Baby bonding exercises +Live classes

iMumz Personalised Coaching / Bazoo Eco Playkit Avg. Subscription price = INR 7500/Year
Includes Digital curriculum + Physical Toy kit

iMumz Wellness Products – Avg. Subscription price = INR 1600/Year

Live pregnancy workshops (1/Week)
Daily activities to be followed (Meditation, Music, & Baby Bonding)
Pregnancy week by week academy
Pregnancy Feed(Scrollable)

Business Model & Revenue Model 

Ravi has completed his Masters in Industrial Management from IIT BHU. He hails from a family of Ayurvedic 
Physicians from five generations and strongly committed to bring such and ingenious system into 
mainstream. Before starting iMumz, Ravi was part of Teja Ayurveda Nilayam which is his family business, 
Ravi handled the growth and maintenance of sales and was responsible for increasing the average 
monthly revenue by 28 percentage.

Ravi Teja Akondi | Co Founder & CEO

Founding Team



Mayur graduated from IIT(BHU) as well and is a meditator and does everything related to tech@iMumz. He 
is also a very ccompulsive problem solver. Before Co – Founding iMumz, Mayur was working as the Lead 
Software engineer with Art of Living, where Mayur built a Python-based Business Dashboard for the Nation-
al Director's office to monitor KPIs and location-based performance of programs happening across India 
accurately up to pin code level.

Mayur Dhurpate | Co Founder

Rajesh is a former software professional and now Director and International Faculty with the Art of Living 
where he has worked with 20,000 trainers to enable more than 1,00,000 workshops throughout the country. 
He has addressed people globally on Yoga, Food & Lifestyle, Stress free living, and he helps many people 
on understanding the Mind and has been a life coach and inspiration to thousands. 

Rajesh Jagasia  | Co Founder

Dr. Jaideep comes with a very rich experience and is a gynaecologist, infertility specialist and an ace 
sonologist. She is the current president of the Indian Society for Assisted Reproduction, Indian Society of 
Prenatal Diagnosis and Therapy, South Asian Federation of Menopause societies. She has been the Former 
president of Federation of Obstetrics & Gynaecological Societies of India.

Dr. Jaideep Malhotra   | Co Founder

Why to Invest 

Strong Clinical Validation with the help of strong research team - iMumz has conducted a clinical study on 512 pregnant 
women who were using the iMumz app. The clinical study shows promising results in terms of reduction in stress levels, 
improvement in sleep quality, and an increase in average birth weight at delivery, this clinical study helped them to get a 
strong clinical validation which shows that their app helps in 67% reduction in stress, 44% improvement in sleep quality and 
20% increase in average birth weight at delivery among the pregnant women, this study was approved to be published in 
the July edition of the prestigious Journal of South Asian Federation of Obstetrics and Gynaecology. Researchers like Dr. 
Narendra Malhotra, Ex-President and Dr. Madhuri Patel, Sec General at FOGSI have conducted and backed the research, 
making iMumz a strong product and market validated company.

Massive global opportunity - The global online parenting market was valued at US$ 6,671.87 Mn in 2021 and will be growing 
at a CAGR of 14.56% over the forecast period, iMumz is acting as a partner for the women in their pregnancy and parenting 
journey. Currently, they are getting around 5% of audience internationally which is organic without any marketing spend. 
Currently the global market is 3X larger than especially the global markets like EU and US can help getting a 10X AOV 
compared to the Indian market, hence iMumz are targeting the right space and by serving 5% of global audience currently 
their plan is to get more share in the near future

Promising traction and future growth plans -  iMumz is one the fastest growing platform for Indian pregnant women with 
around 500,000+ members and trusted by more than 1000+ leading doctors. The company was started by two IITians, a 
senior gynaecologist and a well-known life coach. They are featured by prestigious media houses like YourStory, Outlook 
India, Zee News, Femina, and PTI and won many startup competitions. They were declared as the second-best health app 
of the country by the Government of India. Currently iMumz are having 17k subscribers and have recorded an MRR of 15lacs 
as of Aug 22. They envisage to grow at 
1.05 Lakh subscribers and grow at an ARR of 30 CR by FY24. Currently they have a user engagement level of 34 mins on an 
active day, the retention rate of 94.5% in week 4, and conversion rate of 6% are very high from the industry levels.

Strong Competitive advantage resulting to building a strong brand value - iMumz has a very strong USP compared to 
other players which makes them quite different and unique in this space. iMumz value proposition is that they are changing  
the way of entire pregnancy and parenting is seen, they try to bring in their thought leadership of how to take care during 
the pregnancy days and what is the impact on the baby? They are mainly focusing on activities that stimulate women 
creativity and make them aware of the benefits of mindfulness. They offer mental exercises, music therapy, conscious 
breathing lessons, nutritional advice, fetal learning, physical activity and more. These activities help the women to bond with 
their babies and reduce their stress and worries. They educate the parents before onboarding them and explain the 
importance which helps them in 40% of conversions to their subscription plans, which helps to onboard more and more 
users.



Financials

Financial Projections

Monthly MIS

Particulars FY 2023 FY 2024 FY 2025 FY 2026 FY 2027
Total no. of subscribers 34,680 103,140 317,099 489,390 697,510

Avg rev per subscriber (INR): Digital health program 839 923 1,015 1,117 1,228

Avg rev per subscriber (INR): Personalised
coaching/Bazoo Eco playkit

7,500 8,250 9,075 9,983 10,981

Avg rev per subscriber (INR): Wellness products 1,600 1,920 2,304 2,765 3,318

Total rev (INR) 49,079,520 295,921,138 982,639,982 1,694,475,259 2,698,740,064

Total rev (USD) 663,237 3,998,934 13,278,919 22,898,314 36,469,460

Total Cost 81,148,000 242,919,650 744,790,387 1,334,734,914 2,316,892,415

Net Income -32,068,480 53,001,488 237,849,595 359,740,345 381,847,649

EBITA (%) -65.34% 17.91% 24.21% 21.23% 14.15%

Metrics Sep 21 Oct 21 Nov 21 Dec 21 Jan 22 Feb 22 March 22 April 22 May 22 June 22
Revenue (Lakhs INR) 639,000       681,000       720,000   815,000       1,108,000 1,210,000 1,260,000 1,560,000   1,665,000   1,645,000 
% Change in Revenues 6.6% 5.7% 13.2% 36.0% 9.2% 4.1% 23.8% 6.7% -1.2%
Downloads 18,063         22,771         20,857      32,101         32,929       31,069       46,658       50,784         51,148         25,014       
% Change in Downloads 26.1% -8.4% 53.9% 2.6% -5.6% 50.2% 8.8% 0.7% -51.1%
DAU 10,999         10,405         10,758      10,894         12,114       13,755       16,320       18,942         19,252         14,127       
% Change in DAU -5.4% 3.4% 1.3% 11.2% 13.5% 18.6% 16.1% 1.6% -26.6%
WAU 30,274         29,674         27,951      30,281         33,984       38,599       44,540       49,439         51,414         35,956       
% Change in WAU -2.0% -5.8% 8.3% 12.2% 13.6% 15.4% 11.0% 4.0% -30.1%
MAU 60,136         58,602         53,994      61,175         69,513       78,821       89,329       99,155         99,168         70,144       
% Change in MAU -2.6% -7.9% 13.3% 13.6% 13.4% 13.3% 11.0% 0.0% -29.3%
Marketing spends 821,970       1,073,170   599,063   869,502       636,972     306,108     929,070     1,378,456   1,896,935   1,189,629 
% Change in Marketing spends 30.6% -44.2% 45.1% -26.7% -51.9% 203.5% 48.4% 37.6% -37.3%
Salaries 849,220       870,000       975,600   1,065,500   1,150,000 1,150,000 1,272,762 1,309,000   1,661,308   1,367,500 
EBITDA/Burn -1,032,190  -1,262,170  -854,663  -1,120,002  -678,972   -246,108   -941,832   -1,127,456  -1,893,243  -912,129   

Fund Requirement

Previous Funding Round

Fund
Requirement 

 

Commitment
received

 

Name of the investor
who has committed
for this round

 
   

Pre Money-Valuation

   

Funds sought for
HEM angels  

 

INR 8 CR
   

INR 6 Cr
   

Titan capitals,
Mumbai angels 

  

INR 67.5 CR
  

INR 2 Cr
  

Fund Usage:   Marketing, Expansion and Tech    

Date Amount Investor(s) 
Pre Money -
Valuation 

Dec - 2020

  
 INR 2.2 Cr

   

Kunal Bhal,CEO–Snapdeal
RohitBansal,COO–Snapdeal,
EnziaPartnersLLP&WFC

   
 

  

INR 16 CR  
  

 



Cap Table % Holdings 
  76  Founders 

ESOPS  10  

Investors  14  

Cap Table

Competition Analysis 

INVESTMENT BANKING | BROKING | PORTFOLIO MANAGEMENT SERVICES | HEM ANGELS | PRIVATE EQUITY

HEM SECURITIES LTD. 022 49060066 | startup@hemsecurities.com

Disclaimer: Investment in startup involve high degree of risk. Though we provide you with our own internal assessment & diligence, we cannot give you all the 
information necessary to make investment judgment. The views in the documents represent personal views of the respective Hem Angels lead, co leads and 
experts based on the past financial performance, future projections and estimate shared by startup. Each investing member should apply their own reason-
able judgment based on their risk appetite and individual understanding of the concerned business before taking the investment decision.


